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Foreword
The production and demand for agri-foods are witnessing rapid transformation. Also, increased emphasis is 

currently being laid on processing, value addition, storage, marketing and retailing in the country. As income 
increases, consumers are becoming more conscious in terms of quality and safety of food. Affluent consumers 
are also demanding convenience food products and ready to eat items along with assurance of their product 
safety. It is being increasingly realized that processing and value addition would hold the key for the second 
Green Revolution.  

In spite of the ever increasing importance of marketing in increasing farmer’s income, most of the development 
initiatives are loaded with programs and policies for increased production and  very little emphasis is placed on 
marketing. Major part of the agricultural produce in the State is moving through traditional marketing channels 
overcrowded with middlemen. Way back in 2002, Company Act was modified paving the way for formation of 
producers companies, but till today producers companies are about non-existant. Contract farming, another new 
model linking farmers to market, has little penetration at ground level. Similar is the situation with modern retail 
chain stores. The major problem being faced by the retail chains is the aggregation of the products produced by 
small and marginal farmers. Now, need  of the time is for increased emphasis on marketing to overcome these 
hurdles. 

The concept of linking farmers to markets (LFM) requires the development of long-term business relationships 
rather than support only for sales from time to time. To start with, the agricultural extension agencies in the State 
can help in linking farmers to perspective buyers and arranging meetings with the farmers. Small traders can 
also search out new suppliers or can advise the existing suppliers to develop new improved products. Also, the 
broad approach should be to identify markets for specific products and organize farmers to form self-help groups 
or form Producers Company to take the advantage of scale economy and minimize to the extent possible a long 
chain of middlemen. Contract farming can also help in ensuring better and stable prices, beside the benefit of 
foreign expertise in marketing. The potential advantages of LFM are numerous. This report is an exhaustive 
study dealing with all aspects of linking farmers to market and will go a long way in improving agricultural 
marketing efficiency, benefiting farmers in the State.  

Dr. Ramesh Chand, Chairman, Dr. P.S.Birthal, Dr. S.S.Sangwan, Dr. B.S.Duggal, Dr. J.S.Rana members of 
the Working Group and  Dr. K.N.Rai, Nodal Officer deserve all appreciation for their hard work and devotion in 
preparing the “ Working Group Report on Linking Farmers to Market in Haryana”.  I congratulate them for their 
sincere efforts in this regard. I am confident that this report will turn a new leaf and provide ‘Way Forward’ to 
revolutionize agricultural marketing system in Haryana. It will also help in turning agricultural producer from 
price seekers to price setters. 

I am sure that this publication being the outcome of thorough investigations and interface with stakeholders 
will be immensely useful to the organizations/institutions involved in agricultural marketing research and 
development. It will also be equally useful to the administrators, planners, policy makers, farmers, entrepreneurs 
and the other stakeholders having interest in agricultural marketing.

(R.S.Paroda)
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